THE COLOUR OF THE NEXT MILLENNIUM

Naming your product or company after the millennium is a way to connect with the millennial marketplace. A more subtle approach, and one that could well be more effective, is the use of colour. What colour is the next millennium? According to the author of Next Trends for the Future, there is some debate over what colour consumers will most identify with the year 2001. However, research shows that blue is at the top of the list. 

Why blue? A world-wide survey among employees of an advertising agency revealed that those who associate blue with the future do so primarily because it is the colour of the sky and of water, providing a sense of limitlessness. There are, of course, different shades of blue, but the colour seems to embrace people's millennial ideas. Marketing experts recognise that depending on the shade, blue can evoke feelings as peaceful as a summer sky a as powerful as the deepest blue of the oceans. 

The "blue millennium" idea has already been picked on by Pepsi, which celebrated its Blue Centennial in 1998 and has increasingly made its packaging ever bluer. 

(A) COMPREHENSION (4 points)

a) ANSWER QUESTIONS 1-2 ACCORDING TO THE INFORMATION GIVEN IN THE TEXT. USE YOUR OWN WORDS (1 point per answer) 

(1) How is the millennium affecting the marketing strategies of some companies? 

(2) Why has blue been chosen as the colour best representing the new millennium? 

b) ARE THESE STATMENTS TRUE OR FALSE? JUSTIFY YOUR ANSWERS WITH WORDS OR PHRASES FROM THE TEXT. (0.5 per answer) 

(3) The colour approach can be more productive for most companies.

(4) Most people would associate blue with open spaces. 

(5) Both calm and strong sensations can be evoked by different types of blue. 

(6) Pepsi celebrated its Blue Centennial by intensifying the blue colour in its packages. 

(8) USE OF ENGLISH (3 points)

(7) Find in the text the word which has the following definition: (0.25 points) 

'The process of talking about a question in detail' (noun) 

(8) Complete the series with another word of the same semantic group: (0.25 points) COMPANY, PRODUCT, CONSUMER, MARKET... 

(9) Fill in the gap with an appropriate verb form: (0.5 points)

 My father gave up __________ last week. 

(10) Put the following sentence into Reported Speech: (0.5 points)

 He said: 'The kind of feelings evoked by blue depends on its shade' 

(11) Put the following sentence into the active voice: (0.5 points) 

The blue millennium idea has already been picked on by Pepsi 

(12) Give a question for the underlined words: (0.5 points) 

This colour seems to embrace people's millennial ideas

13 Use the words in the box to make a meaningful sentence: 

	MANY PEOPLE
	THE MILLENNIUM EFFECT
	COULD
	FEARED

	THAT
	COMPUTERS
	AFFECT
	ALL OVER THE WORLD


(C) PRODUCTION (3 points)

WRITE A COMPOSITION (80-100 WORDS). CHOOSE ONE OF THE FOLLOWING OPTIONS. SPECIFY YOUR OPTION. 

(14)
a)The packaging or the content. Which is more important for you?

b) Everyday life in the year 2050. What will it be like? 
